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lapse, but should be progressive and continuous, and anything likely to be of
interest to any section should immediately be brought to its notice. Copies of
bulletins which have been used and found effective for all types of advisory-
work will be found in Appendix 5 at the conclusion of this volume.
Propaganda for milk control, like all other publicity measures, must be
up to date and continuous if it is to be of any value. It must always be
borne in mind that putting over information to milk producers is no simple
matter, and is an art in itself. Propaganda to be of any considerable use
must aim at reaching the person most in need of such help. This is usually
the small producer, and it is perhaps regrettable that far too little attention
is paid to the type of person for whom it is intended. Again, the bulk of
milk producers have not had the advantage of a liberal education, and it
will generally be found that they can only assimilate a little information
at one time. For this reason, any information put forth should be simple,
selective and limited in amount. There is, however, one factor which is
likely to be of considerable assistance. Farmers to-day definitely feel the
need for information which will assist them in their work. More so than at
any other time are they eager for guidance, and it behoves all those putting
out propaganda material to bear these points in mind.
The various aids to be used in propaganda work may be summarised, as
follows :
(1)  Printed aids such as advertisements, articles in newspapers and technical
journals, leaflets and handbooks.    All this matter should be as brief as possible
without losing sight of the point of issue.    As regards articles in newspapers, the
county journals afford the most suitable field for such efforts, as these papers
reach most farm houses.   As the Press is subject to certain limitations as to space,
articles should be rigidly condensed,  be scientifically accurate and be written
with a light, easily-readable style.
(2)  Printed aids with still pictures for use at exhibitions, comprising photo-
graphs  with  suitable  accompanying  matter.     The  primary  purpose of show
exhibits is to attract the farmer's attention so that he will ask for information.
Generally speaking,  exhibits which show some work being done cause more
interest than do still exhibits.    Film strips are extremely useful for propaganda
work and possess the advantage of providing a still picture.    Commentaries to
film strips should be strictly to the point and as concise as possible.
(3)  Pictures accompanied by the spoken word in the form of talking films
are one of the most popular types of advisory aid.    Not only is the subject
discussed, but methods are shown and for this reason a big future for this kind
of propaganda is obvious.   To be a success, films should be imaginative, interest-
ing and preferably coloured, to be really attractive.    More use could be made
of the cartoon and diagrammatic film.
(4)  The radio can do much to assist in propaganda work given suitable
scripts which should be simple, not too academic and invariably correct in the
information  given.    As important  as the  script is the  manner in which the
material is delivered, and too many agricultural broadcasts have failed in the past
owing to the way in which they were treated.
Whatever method is employed, it is important to see that the central theme
remains to the fore and that the facts put forward are correct.
Talks to farmers and young farmers, farm walks and demonstrations all
find their place in the scheme of education, so far as the producer and
distributor are concerned, and in the former case there is no doubt that
demonstrations of the right type are most invaluable and of particular
importance for this purpose. It should always be borne in mind that upon
the producer rests the primary responsibility for the supply of milk of good
keeping quality, and it is towards him and his staff that the bulk of advisory